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BROADCASTERS FIND
PROFIT IN PARTNERSHIPS

BY ADRIAN PENNINGTON

A billion hours of YouTube content
is watched on TV every day, and
broadcasters need to figure out
how to adapt.

During the IBC Conference
session "YouTube's Collaboration
with Broadcasters: Better together
yesterday, Justine Ryst, MD,
YouTube France, aimed to squash
“the biggest myth, that YouTube
cannibalises TV. YouTube is the
best ally to TV... and is completely
different,” she said. “We do not
commission content, nor own
IP. We offer a global playground
for creators with tools to analyse
and monetise an audience with
global reach. And we consider
broadcasters as creators.”

Grace Boswood, Director of
Technology & Distribution at the
UK's Channel 4, said that with
“younger audiences moving
digital first”, the broadcaster's
audience on YouTube grew
169% in 2024. As an example,
Channel 4's biggest recent hit on
the platform was a five-year-old

documentary. “It got picked up

by the algorithm and got millions
of views. Archive content on our
own streaming platform is very
hard to find. YouTube gives it a
second life,” she added.

(L-R): Moderator Marion Ranchet; Elena Petrova, Head of Content
Partnerships and Media Solutions, A1 Telekom Austria Group; Jorrit
Eringa, Head of Media Partnerships, DACH, The Netherlands and
Nordics, Snap; Harish Sarma; Katherine Wen; and Liz Riemersma

“We sell our own advertising
around our longform content on
YouTube with a revenue share that
allows our sales team to do their
job. They can sell at a better rate
than YouTube's team, making it
financially positive for us and the

risk of experimentation worthwhile.

But getting more data about the
audience on the platform is vital.”
The theme of growing business
outside of the broadcast bubble
was continued on the panel
‘The Power of Collaboration:
How strategic partnerships are
transforming broadcasting'.
Focus on the customer when
choosing partners, advised Liz
Riemersma, VP of Strategy,
Business Development &
International at Sling TV, who also
works on satellite and broadband

provider Dish. Size up each
partner’s strength and how they
drive the experience and develop
jointly. “There's no one-size-fits-all
approach because customer needs
vary,” she added.

Katherine Wen, Director
of Strategy & Development
International Syndication, Sky,
described how to bring content
that competes for attention with
social and gaming together in
one aggregated experience,
while Harish Sarma, VP Business
Development and Partnerships at
Yahoo Mail, offered rights holders,
marketers and broadcasters
a meaningful way to speak to
consumers, revealing that half of
his users are GenZ or Millennials.
“That's the generation which media
is struggling to attract,” he said.

An ultralight aircraft complete with private 5G network
is drawing the crowds in Hall 14. During a recent proof
of concept as part of the ‘Conquering the Air(waves):
Private 5G from land to sea to sky’ Accelerator project,
France Télévisions tested private 5G connectivity

using the aircraft and motorbike cameras, showcasing

—-]

dynamic live coverage, onboard processing and

spectrum sharing. For the live production workflow,
Neutral Wireless provided the private 5G connectivity
from the plane which received course footage captured
by motorbike cameras outfitted with Haivision mobile
video transmission solutions. The video feeds were
received on a Eutelsat mobile vehicle and transmitted
to the cloud over its LEO satellite constellation.
Additionally, the video was backhauled from the
ultralight aircraft using the Orange public network.
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Blackmagic Design has everything
you need for 2110 IP video systems!

Now you can build affordable live production and broadcast systems
with SMPTE-2110 video! Blackmagic Design has a wide range of 2110
IP products, including converters, video monitors, audio monitors and
even cameras! You get the perfect solution for integrating SDI and IP
based systems. Plus all models conform to the SMPTE ST-2110 standard,
including PTP clocks and even NMOS support for routing.

Build Professional SMPTE-2110 Broadcast Systems

The Blackmagic 2110 IP Converters have been designed to integrate SDI
equipment into 2110 IP broadcast systems. The rack mount models can be
installed in equipment racks right next to the equipment you're converting.
Simply add a Blackmagic 2110 IP Converter to live production switchers, disk

recorders, streaming processors, cameras, TVs and more.

Conforms to the SMPTE-2110 IP Video Standard

Blackmagic 2110 P products conform to the SMPTE ST-2110 standard for IP video,
which specifies the transport, synchronization and description of 10 bit video,
audio and ancillary data over managed IP networks for broadcast. Blackmagic
21101P products support SMPTE-2110-20 video, SMPTE-2110-21 traffic shaping/
timing, SMPTE-2110-30 audio and SMPTE-2110-40 for ancillary data.

Uses Simple 10G Ethernet for Low Cost

Blackmagic 2110 IP Converters are available in models with R]-45 connectors for
simple Cat6 copper cables or SFP sockets for optical fiber modules and cables.
Using simple Cat6 copper cables means you can build SMPTE-2110 systems at a
dramatically lower cost. Plus copper cables can remote power devices such as

converters and cameras. There are also models for optical fiber Ethernet.

Incredibly Easy to Install

One of the biggest problems with SMPTE-2110 is needing an IT tech on standby to
keep video systems running. Blackmagic 2110 IP converters solve this problem
because they can connect point to point, so you don't need to use a complex
Ethernet switch if you don't want to. That means you get the advantage of SMPTE-

2110 IP video with simple Ethernet cables, remote power and bidirectional video.

Blackmagic [=] 7 [ai]
2110 IP Converters s
From €255 O

- www.blackmagicdesign.com/nl
SRP is Exclusive of VAT.

Learn More!



https://www.blackmagicdesign.com/nl/products/blackmagic2110ipconverter
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TECHNOLOGY HEADS TALK GENERATING REVENUE WITH Al

BY ADRIAN PENNINGTON

Al has moved beyond the
experimentation phase to
deliver positive benefits to
the business, according to the
CTOs of Warner Bros. Discovery
(WBD) and ITV during yesterday's
IBC Conference session ‘CTO
Roundtable Unlocking Potential:
Adopting and adapting the new
tools of the trade’.
WRBD is investing in hundreds
of innovations in Al throughout
its business from content
creation to consumption, said Avi
Saxena, CTO at the media and
entertainment conglomerate.
“The most mature area for Al is
for generating [multilingual] content
captions,” he said. “If we used

engagement by improving the
relevancy of video clips which
viewers see when browsing
content. While manual checks are
still applied, the acceptance rate
of the Al-driven drop-in moments
at WBD is 40%.

Content discovery also benefits:
“We are using Al to tag and
describe the content of scenes
such as the narrative, theme,
mood and objects. We feed this
data to advertising categories to
help us monetise the content and
use it to power search for curating
and marketing,” he added.

ITV has 250 active use cases of Al
across finance, HR, analytics and
production, including producing
genAl adverts for the SME market
with Comcast and Channel 4.

Saxena: ‘'The most mature area for Al is for
generating [multilingual] content captions’

“GenAl will flood YouTube with
average content. Our shows have

humans, we wouldn't reach as many ~ “Our competition is Google and news stations and reformulating

Meta,” stated Simon Farnsworth, archive content for international
CTO at ITV. “We are making huge

investments in underlying data

consumers in their own language.”

Semantic search was “a ground- to be better and more distinct, and  sale.

breaking development”, he we have got to use Al to do that.” “We expect to grow revenue

observed, as consumers turn to because the market opportunity ITV marketing teams are now streams from outside our

is huge.” using Al to produce 1000% more traditional customer base by 300%
But he stressed that ITV's largest

single spend is in content creation.

using natural language via their

remotes to find content. content, replacing a captioning within two years because of Al. It's

Al'is also being used to increase team of 140 people for 23 regional  a really exciting opportunity.”

5G SCORES A WIN FOR LIVE SPORTS

BY ADRIAN PENNINGTON

"5@G is here and real,” said Brad
Cheney, VP, Field Operations &
Engineering, Fox Sports, in the
session: ‘Game Changer? The
impact of private 5G on live sports
production’.

5G is now a staple of Fox’s sports
coverage, including at its biggest
US event, the Super Bowl.

“The goal was that 5G had to
be deployable, easy and should
not involve a lot of engineers.
We needed a constant upload of
120Mbps” he said. “Together with
Verizon we achieved that twice in
succession for the Super Bowl and
are replicating it at multiple events.”

Jake Kornblatt, VP, Verizon
Business, revealed that the telco
has deployed private 5G across
all NFL venues. “On the fan side
this enables cashless checkout,
accelerated access, facial recognition
— all things that maximise revenue

for teams and leagues and improve
fan experiences.”

In the session: ‘Live Sports at
Scale: Breaking new ground with
emerging technology’, the focus
was on how sports broadcasters
can deliver more content to more
platforms faster than ever.

“The Paris Olympics had over 60
concurrent streams at any time and
300 events on any day,” explained
Mansoor Fazil, Director of Global

Platform Engineering, NBCUniversal.

(L-R): Moderator Mary Ann Halford; Brad Cheney; and Jake Kornblatt

“That's a huge challenge with
scheduling and observability of
operations. Preparation and having
resiliency at every layer of your stack
is essential.”

BT, a distributor for TNT Sports in
the UK, has pivoted to encoding
in the cloud. “Last season we
had 33.7TB of football over our
network,” said Colin Phillips,
Principal Architect IPTV, BT.
“Managing those volumes has
been a key concern for us, but

we've been seeing bitrate savings
up to 60% in our trials.”

Prashant Khanna, Head,
Production Services, Studios &
Production Tech at JioStar, spoke
about the challenge of reaching
a billion people with cricket
broadcasts in dozens of languages
for the domestic market in India.
“The ability to identify viewer issues
sooner and allow fewer people to
do it at much bigger scale would
be extremely helpful,” he said.
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CONNECTING WITH ACADEMIA ESSENTIAL FOR MEDIA SURVIVAL
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(L-R): Moderator Polly Hickling, Education Vice President, SMPTE; Alice Ca

BY MONICA HECK

Bridging the relationship between
education and the media industry

is a key part of preparing the future

industry workforce, according to

the IBC Talent Programme session,

‘Entry Level: The landscape for

young talent and the relationship

between media and education’.
One of the main challenges

for students is to get a realistic

representation of this industry.

That can seem like an opaque

concept, according to Alice Carlin,

TALENT

PROGRAMME
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University; Chaitanya Chinchlikar; Sally Griffith; Wolfgang Ruppel, Professor, RheinMain University of Applied Sciences

Audiovisual Production Student at
INSA Hauts-de-France. “We would
like to see participants in the
industry reach out to us and tell us
what they want from us and how
to get hired,” she said.

Chaitanya Chinchlikar, VP &
Business Head, CTO & Head of
Emerging Media at Whistling
Woods International, highlighted
the importance of updating a
curriculum to meet industry needs.

“We aim to teach students the
workflows and the technologies
that will exist when they graduate

four years from now, and we
need to plan that today,” he said.
“That's not possible without the
support of technology partners.”
Sally Griffith, Research &
Development Producer at
Media Cymru, highlighted the
importance of connecting industry
to academia, and the knowledge
exchange that happens in that
space. “We have 23 consortium
partners across BBC, Channel 4,
but also smaller companies too,”
she said. “We're looking for new

technology, new ways of telling

stories, new ways of engaging
audiences.”

She also flagged the need for
skills training from university age,
not only connecting students to
projects, but all the way through
their careers to support retraining
and continuous skills building.
Diversity and inclusion are also key.

“So many of our projects and
teams recognise that change
doesn't always come from the
centre. It's about finding the

voices we don't usually hear

from,” she added.

F1 DRIVES FAN ENGAGEMENT WITH A FOCUS ON STORYTELLING

BY MONICA HECK

One in eight people now watch
Formula 1, a remarkable comeback
for a once dwindling sport. It's
thanks to a focus on storytelling
supported by technology advances,
according to Ruth Buscombe,
Race Strategist at Formula 1,
speaking at the ‘Pushing the Limits:
Al innovation in live sports with
Formula 1’ session on the Future
Tech Stage yesterday.

Short-form media is huge for
F1's viewership, 40% of whom
are under 35. “Tools like Amazon
Nova and its Al capabilities make
capturing video less labour-
intensive,” said Buscombe. “This
allows us to create edits for socials,
[such as] comparing an overtake to
one that happened 20 years ago,
thus educating fans on the legacy
of the sport.”

Pushing the Limits:
Al Innovation in Live
Sports with Formula 1

Chris Blandy
Ruth Buscombe
Rick Champagne

Sopi Motamedi

(L-R): Sepi Motamedi, Senior Product Marketing Manager, Live Media
Solutions, Nvidia; Chris Blandy; Ruth Buscombe; and Rick Champagne

Chris Blandy, Director of
Strategic Business Development,
Media & Entertainment, Games
& Sports at AWS, is also seeing
younger audiences engaging on

mobile-first experiences. “F1 TV
started as a linear TV platform,”
he said. “F1 has innovated by
building out F1 TV Premium, a
direct-to-consumer offering with

multi-camera views, as a way to
engage.”

Each F1 car produces 1.1 million
data points per second, and
AWS is helping to capture this
“treasure trove” of data, he said.
“We stream it into the cloud and
build advanced workflows around
that dataset, both for team
performance, but also reflecting
into the fan experience.”

Accelerated computing and the
cloud are both vital to delivering
on requirements such as hyper-
personalising video feeds,
according to Rick Champagne,
Director of Media & Entertainment
Industry Strategy & Marketing at
Nvidia. “Everything in the system
needs to be accelerated, and
there has to be some Al, models
or agents to transform that video,
and latency needs to be stripped

"

out.
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SLOW AND STEADY FOR INDUSTRY INVESTMENTS

BY MONICA HECK

Al, geopolitical unrest and rising
trade tensions have negatively
impacted the morale of the
media technology industry this
year, according to Chris Evans,
Head of Knowledge and Insight
at IABM.

“This marks the second year
we see a progressive decline,
with a softening in market
confidence and an increase in
negative sentiment following
a peak in 2023,” he said
during the ‘Leading Successful
Transformations in Media
Business’ session yesterday.

Concerns include challenges to
broadcast operating models and
the hunt for new opportunities
for traditional and linear services.
Limiting content distribution
alienates the next generation of
audiences, for whom content is
more important than platform,
added Evans. He highlighted
TF1's recent and unprecedented
deal with Netflix as a way for

broadcasters to negotiate live
distribution of localised content
with global streamers.

The emergence of YouTube as
the top TV viewing platform in
the US in the past six months is
not just driven by user-generated
content and the creator economy.
“Broadcasters are leaning into
the platform as an opportunity
to increase the reach of their

content, and commissioning

(L-R): Moderator Purminder Gandhu, Technology Evangelist, IABM;
Donna Mulvey Jones; and Gareth Gordon, COO, QTV

original, digital-first material
designed for these platforms,”
said Evans.

This is underpinned by the rise
of multi-platform CTV in the
home, allowing advertisers to
reach consumers across different
devices and environments,

a major opportunity for
monetisation of content.

2025 shows a conservative

outlook for media technology

budgets. Donna Mulvey Jones,
Director of Post Production for
Banijay UK, suggested there

was curiosity but caution around
investment. “We are building a
new in-house post-production
department across the UK in this
climate,” she said. “There are

so many solutions out there, I'm
looking for something that solves
current problems and that can be
trialled with minimum risk.”

HELPING Al START-UPS OVERCOME BARRIERS OF ENTRY TO MARKET

BY MONICA HECK

At the ‘Bringing Al Media
Solutions to Market with Nvidia’
session on the AWS & Nvidia
Innovation Stage, the audience
heard from companies who
have used the Nvidia developer
programme to successfully bring
their ideas to life.

“We have gone from doing
compression offline to showing
super resolution this year on our
stand, thanks to an integration of
the Nvidia platform and Al, with
720 coming in and the viewer
gets 4K live, with low latency,”
said Haggai Barel, COO at Beamr.
“There is no way to do that if you
are not on a GPU and don't have
Al integrated. It also allowed us to
announce our first product for the
autonomous vehicle world.”

Ofir Krakowski, Founder and
CEO of Deepdub, said that when
he started in 2020, there were

(L-R): Haggai Barel; Jessica Powell; Ofir Krakowski; and moderator Rick Champagne, Director,
media and entertainment industry strategy and marketing, Nvidia

only five companies producing
voice models. “Taking technology
and bringing it into production,
especially in media, is quite hard.
As a start-up you are dealing with
big corporates and you need to
earn trust, and you need to build
technology that can scale, as that

is where the saving is. We used
Nvidia technology on top of AWS
services to build an infrastructure
that could scale very fast.”
Reflecting on “how to give

machines human superpowers”
with the use of Al, Jessica

Powell, CEO and Co-founder at

AudioShake, says she started with
the model and ideas about what
might happen on the Al side, but
the harder part was how to bring
it to market. “Without Nvidia tech
these solutions could not exist.
The delta between CPU and GPU

is extraordinary.”
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BRINGING NEW ABILITIES TO CAMERA WORK

Caerus Technology

BY DAVID FOX

It is not easy working in
broadcasting if you're disabled, as
Chris Lynch has discovered during
his 20 years in the industry. He
wanted to be a camera operator
and DoP, “but there are so many
physical barriers that prevent
people with disabilities from
taking on these roles”.

As a wheelchair user, he tried
using a Steadicam with a self-
balancing chair, “but it was too
restrictive”. So, he co-founded

Caerus to develop his own
system, with help from industry
heavyweights such as Ronford
Baker, Red, CVP, DJI, Ignite Digi,
Ottobock, NiSi and BlkBird.
He now has “a market-ready
platform” that he believes “will
have a transformative impact on
people with disabilities”. It can be
used in single-operator mode with
control over everything, or camera
control can be handed off to an
assistant.

“We wanted this to integrate

seamlessly with existing workflows,

so we have three versions.” Vista,
an indoor/outdoor model, can

THE EVOLUTION OF SUBTITLES

Phont

BY KEVIN EMMOTT

For German startup Phont,
subtitles simply aren’t working
hard enough, and itis on a
mission to make them way more
expressive.

With many viewers relying on
subtitles and an increase in Gen
Z consumers using subtitles out
of choice, Phont's technology
uses captions to add layers of
expression with the adoption
of Al that analyses speech and
sound, and maps those signals
to parametric typography and
motion. The end result is a

subtitled presentation that can

handle most productions, with

a wireless range of up to 6km;
Studio for indoor studio use takes
a camera and lens payload of up
to 11kg; while Caerus Rover is an
all-in-one system with on-board
lighting, LiveU, on-board power,
teleprompter and even a custom
umbrella to cover system and
talent.

Lynch has just made a BBC
Northern Ireland documentary, In
the Driving Seat, about his own
search for the right technology,
which will be broadcast on the
BBC in November.
11.B07

(L-R): Co-founder and CEO Paul Leo Langendérfer with
colleagues Frederik Merkel and Marcello Eiermann

reflect loudness, tempo, timbre or

even a siren in the scene.

Developed from scratch for
VoD and live broadcast since

BUILDING A TRUE PREMIER LEAGUE FACILITY

Qvest

BY DAVID FOX

Qvest is commissioning a new
media production facility in
London to allow England’s Premier
League to bring all its international
coverage in house. The facility will
deliver 380 matches annually from
the start of the 2026/27 season.
Jawid Mahmoodzada, MD,
Qvest Europe, said: “It's a state-
of-the-art, mainly software-based
environment, leveraging cloud

technology where it makes

sense as well as on premises
production. It's a highly flexible
environment, providing a platform
that can easily adapt to any future
requirements.”

Paul Molnar, Chief Media Officer
at The Premier League, said:
“Bringing our media operations
in-house supported by Qvest
marks a major step forward in
how we deliver and innovate our
global broadcast offering. The
new production facility will give
us full creative and operational

control, allowing us to respond
faster to platform needs, engage
our audiences more deeply, and
set new benchmarks for content
quality to our partners and millions
of fans around the world.”

“It's a very demanding project”,
with Qvest acting as media
consultant and master systems
integrator, managing the entire
transformation, design and
technical implementation for
Premier League Studios, added
Mahmoodzada.
10.C24, 7.B18

In the balance: Caerus Founder
Chris Lynch now has a platform
to get creative

July this year, Phont runs up to
seven different Al models in the
background, all working live.

Paul Leo Langendérfer,
Co-founder and CEO, Phont, said:
“| watch mostly Netflix and a lot
of English content, so it helps me
to use the subtitles and | always
wondered why such well-produced
shows have subtitles with a white
font on a black box. It could be so
much more. It could be fun.”

The company’s patent-pending
method underpins both Phont
Studio for creators and a Phont
Stage for platforms, enabling
consistent brand styling and
accessibility without manual
post-production.
8.830g

Mahmoodzada: Qvest is ‘providing
a platform that can easily adapt to
any future requirements’
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TAKING ON THE WORLD

Big Blue Marble

BY ANNE MORRIS

Austria-based ORS Group and
Insys Video Technologies are
exhibiting for the first ime under
their joint international Big Blue
Marble brand as they present
their shared mission to “create a
smarter, connected, secure future
for content distribution”.

ORS acquired a 70% stake in
Polish streaming technology
provider Insys in 2023 following
a long-standing partnership. The
two companies are now operating
under the Big Blue Marble brand
that was unveiled in June this year.

The newly formed grouping
is led by ORS CEO Michael
Wagenhofer and Krzysztof

HANDHELD STORYTELLING

Blackmagic Design

BY KIRSTY HAZLEWOOD

Making it even easier to use as a
fully featured production camera,
Blackmagic Design is launching
Blackmagic Camera ProDock, a
new dock that adds professional
camera connections to the iPhone
17 Pro and iPhone 17 Pro Max.

The ProDock works with the
Blackmagic Camera app to add
support for external timecode,
genlock, audio, SSD recording
and more, promising to transform
the iPhone even further into a
powerful production tool for
high-end studio and on-set
environments.

Blackmagic Camera ProDock is
available now from Apple Store
online and Blackmagic Design
resellers worldwide for £255,
making it accessible for all kinds
of storytellers.

Glenn Lightbody, Director EMEA
at Blackmagic Design, said:
“With more and more people
adopting iPhone technology to
tell their stories, including recent
cinematic release 28 Years Later,
the ProDock facilitates usability

Bartkowski, CEO of Insys.
According to Wagenhofer: “We

J tform

wanted to signal to our existing
customers that we are a great
partner for the future, not only
being their backbone when it
comes to distribution of linear
TV, but also we are a partner to
help them to transit into this
all-IP future.”

Bartkowski noted that a key aim
will be to expand the group’s
business at international level.
“At this point, the majority of our
customers are located in Europe
and the Middle East. But we

L-R): Bartk ki and W hofer h
already have footholds on other Q0 Sartk Uit Wagenhofef hidve come

together under Big Blue Marble

continents, and customers there.
added. “We like this double

meaning; so small, but big at the

Now, with the joint brand, we The new brand stems from the
“iconic photo” of the entire Earth
taken in 1972 by the crew of the

Apollo 17 mission, Wagenhofer

want to expand on those and
same time."”
5.H97

really make good use of the brand
globally,” he said.

THE SMART APPROACH TO IP

and accessibility and gives
filmmakers more options than ever
before, without being hindered by
connectivity.”

“We've had a brilliant reception
at IBC, with a real buzz on the
stand regarding the new product.”
7.C49

Lightbody: ‘ProDock facilitates
usability, without being
hindered by connectivity’

Apantac

BY DAVID FOX

Apantac is showing an ST 2110
workflow, plus a compact new
multi-codec 16-channel HDMI-to-
Dante converter.

Thomas Tang, Apantac
President, said the DA-HDTV-
DANTE-Tx-UHD converter “takes
Dolby Atmos input and encodes
itin 16 channels of Dante. It
does both decoding from HDMI
that has Dolby Atmos and SDI
embedding and de-embedding
for broadcast use.”

It also supports Dolby Digital,
Dolby Digital Plus, Dolby True
HD, Dolby Surround, DTS, DTS:X
(including IMAX Enhanced),
MPEG-4 AAC, MPEG-H, Sony
360RA and Auro-3D, as well as
PoE+.

For ST 2110 IP production,
it now supports a complete
workflow, including IP to the
display, with the compact new
SDM-ST-2110 receiver based on
Intel's Smart Display Modules
(SDM) platform, which can be

ST 2110 on display: Tang shows
off the SDM-ST-2110 receiver card

used with an SDM display. The
system also supports SDI I/O and
HDMI conversion.

“Everything is under NMOS
control, which provides a control
and management layer for
devices on ST 2110 networks. It
makes it plug and play as NMOS
automatically recognises it,”
added Tang.

The card is integrated into the
display to save space and power,
reducing cabling, which also
makes it more reliable, with fewer
points of failure.
10.F45
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INTEGRATION, INTEROPERABILITY AND IP

Dante by Audinate

BY KEVIN EMMOTT

Expanding its support for SMPTE
ST 2110-30 and AES67, Audinate
is aiming to further strengthen
Dante's integration with
broadcast networks at IBC2025.
The company says that Dante
is already widely used as the
backbone for audio-over-IP in
broadcast environments, and
as video workflows continue
to shift from SDI to IP — most
notably with the adoption of ST
2110 - there is a growing need
for convergence with established
Dante audio networks.
Will Waters, Principal Product
Manager, Audinate, said:

“Interoperability is really
important and broadcasters
don't want to be inhibited by
signal flow. We've expanded
our support for AES67 and ST
2110-30 and integrated it into
Dante without requiring extra
orchestration and management.
Fundamentally, this development
is about removing barriers and
delivering more flexibility to our
end users.”

The latest updates give
broadcast teams more flexibility
in how they manage ST 2110-30
and AES67 audio flows. Core
configuration tasks can now be
completed directly in Dante
Controller without the need
for Dante Domain Manager,
simplifying setup for smaller or

OUTPOST KEEPS PROJECTS MOVING

Ciotti: ‘Outpost is something that our customers have been asking for’

Studio Network Solutions

BY KIRSTY HAZLEWOOD

Studio Network Solutions (SNS)
is unveiling Outpost.cloud, an
entirely new review and approval
product that aims to facilitate
creative teams in sharing media,
gathering feedback and keeping
projects moving forward, from
anywhere.

Outpost allows users to share
video review links with any
recipient via email directly from
ShareBrowser MAM, the media
asset manager included with
Evo. Recipients can then view
the content on any device, leave
timecode-specific and ranged
comments and download shared
files.

In addition, content can be
annotated with on-screen markups
and drawings, fully reviewed
and progress tracked with email
notifications.

Melanie Ciotti, Director of
Marketing, SNS, remarked: “Our
brand-new product Outpost is
something that our customers
have been asking for and now
we're delivering. We're also
announcing a new archive
and restore feature natively in
ShareBrowser as well as launching
the SNS training academy which is
now open for pre-registration.

“Outpost is a huge
announcement for us, and with lots
of exciting things happening at
SNS, we're expecting a really big
turnout at IBC.”
7.B26
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Audinate Principal Product Manager

fast-paced environments where
server-based tools may not be
practical. Audinate says that for
larger or more complex systems
broadcasters can continue using
Dante Domain Manager to

METGEAR

Will Waters is all about interoperability

automate configuration, apply
global policies and coordinate
settings across subnets, while
also taking advantage of
expanded device-level control.
2.G105b, 8.A9, 8.MS9

Syes

COLLABORATING TO DRIVE 5G
BROADCAST INNOVATION

Gianluca Baccalini, Sales and

BY KEVIN EMMOTT

On the back of a strategic
collaboration that delivered
a series of pioneering 5G
Broadcast network trials in
Poland, transmission specialist
Syes is at IBC to showcase the
standalone system helping to
shape the future of broadcasting.
Working with technology
partners Bcast and Nakolos,
Syes says the alliance marks
a milestone in broadcasting
technologies, proving that
5G Broadcast technology is
not only a powerful tool for
media distribution but also for
public safety and emergency
communications.

Albe

Marketing Director, Syes, said:
“There is real need from both
private and public broadcasters
to assess the technical features
and potential advantages of 5G
Broadcast. We have invested in
this technology since the start;
Syes invests in every worldwide
modulation scheme in the world,
and therefore it was mandatory
for us to invest in this trial.”

In addition to enabling simulcast
scenarios, 5G Broadcast can also
deliver public disaster and crisis
warning, CDN offloading for cost
savings, low latency delivery of
live events and greater resilience
via satellite. Visitors to IBC
can see the collaboration in
Hall 8.
8.F46

(L-R): Gianluca Baccalini, Victoria Aldana,

rto Fantauzzi and Fabio Ranza with the
standalone 5G transmitter system
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MEGAHERTZ INTEGRATES WITH MEDIABILITY

Megahertz

BY DAVID FOX

Broadcast integrator Megahertz
has announced “a strategic
integration” with Norway-
based Mediability to join their
operations across live production,
IP workflows and AV installations.
Jon Flay, Megahertz Group
CEO, said: Mediability has “a
real strength in corporate AV and
educational AV markets”, areas
Megahertz has never dealt with,
while Megahertz has specialised
in mobile and vehicle-based
broadcast systems, an area
Mediability has never targeted.
“We're very complementary,
and we have different markets

STITCHING TOGETHER WITH Al

Integrators integrated: Knut Andersen and Jon Flay

as well. We'll be able to bring
Mediability's corporate AV

stuff into the UK and our other
markets, and can support them
with broadcast projects. It's very
much a win-win.”

b o

Nagarro’s Fluidic Wall'is on show in Hall 14

Nagarro

BY ANNE MORRIS

Digital engineering specialist
Nagarro is unveiling its Al-based
media and advertising ecosystem in
Future Tech in Hall 14.

A key element of the showcase
is the Fluidic Wall, which Nagarro
describes as an immersive
experience demonstrating its suite
of Al accelerators.

These services span intelligent
storyboarding, creative generation,
metadata enrichment, workflow
automation with agentic Al,
personalised recommendations,
campaign optimisation, advanced
QA and media forecasting.

Kunal Bhandari, Head of Media
Practice at Nagarro, said: “We act
as Al enablers for media houses.

Our strength lies in stitching
together the entire media value
chain with Al and automation —
enhancing operational efficiency,
accelerating time-to-market and
enabling smarter decision-making
across the board.”

Rahul Mahajan, Business Unit
Head, Team Digjital at Nagarro,
added: “Personalisation is not
just a feature, it's the foundation
of modern content engagement.
We ensure every solution is built
around the audience, delivering
experiences that truly resonate.”

Nagarro is also showing its
capabilities in fan engagement,
“helping brands gamify loyalty,
deepen emotional connections
and craft immersive experiences
that inspire lasting audience
relationships”, the company said.
14.A52

It's not a merger or takeover.
“Both brands will continue to
coexist. We're just running them
operationally as one double
organisation.”

Knut Andersen, Global CEO,

Mediability, added: “From the
Mediability point of view, we will
be able to bid on larger projects
because we have more people
on our staff and have specialist
competence within the joint
operation. For new opportunities,
we look at it together and decide
from the larger group what's

the best team to take into this
project.”

Recent projects show this
enhanced capability in action,
including shared delivery for
Nordic public broadcasters,
corporate studios for major UK
clients and expanded integration
capabilities in the MENA region.
At IBC, the two are showing a
Mediability-style corporate studio.
12.D22

Tedial

BY KIRSTY HAZLEWOOD

Unveiling updates to its
smartWork media integration
and asset management
platform, Tedial says new
features will help broadcasters
streamline content creation,
packaging and distribution.
Updates include a web-based
editor for browser-based
production, enabling transitions,
graphics and voiceovers with
outputs for horizontal, vertical or
square formats.

The platform also supports live
IP workflows, managing SRT,
RTMP and HLS streams to speed
up the creation of highlights or
clips for distribution.

SmartWork enhancements
include optimised workflows for
sports, news and music libraries,
as well as automated packaging
for distribution. The company has
also added Al-driven tools such
as multilingual semantic search,
metadata enrichment, speech-to-
text and dubbing.

The system can be deployed

MAKING SMARTWORK SMARTER

in cloud, on-prem, or in hybrid
environments, with support for
collaborative review and feedback
across devices.

Julian Fernandez-Campén,
CTO, Tedial, said: "We are
focusing the platform on business
specific areas, such as sports,
news and the arts, and adding Al-
driven elements. The smartWork
platform gives our customers the
freedom to choose the tools they
need for every scenario.”
1.B16

Fernandez-Campén:
‘smartWork gives customers
the freedom to choose’
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NEW RESOLUTION

Beamr

BY ANNE MORRIS

Video optimisation technology
specialist Beamr is demonstrating
what it describes as “real-time,
cost-effective Al-powered

quality enhancement to 4K" for
broadcasters and streamers of
live events, such as sports and
music concerts. The product is
available to customers of Beamr's
partners and aims to enhance
low-resolution content to live 4K
(ultra-high definition).

The demonstration integrates
Nvidia Holoscan for Media, a real-
time Al platform for live media.

Sharon Carmel, CEO of Beamr,
said: “Broadcasters and streamers

TOTALLY LOCAL WITH TEAMCACHE

LucidLink

BY KEVIN EMMOTT

Celebrating its recent
Engineering, Science &
Technology Emmy Award,
cloud-native storage collaboration
specialist LucidLink is aiming to

deliver local-class performance for

distributed teams with the launch
of TeamCache at IBC2025.
Designed for collaborative
teams, TeamCache is a site-
level add-on to LucidLink that
preserves the familiar LucidLink
experience. On-site cache drops
into a network and works with

NO-NONSENSE APPROACH TO CONNECTIVITY

Solid State Logic

BY KEVIN EMMOTT

Billed as a no-nonsense way
to develop IP connectivity for
touring, flypack and installed
systems, SSL's new plug-and-play,
IP-native MPL 16-8 stagebox
is making its global debut with
System T at IBC2025.

The Dante-enabled stagebox
aims to deliver more cost-effective

Beamr is showcasing 4K live quality enhancements

have long faced the dilemma of
balancing premium quality with
cost efficiency for live events.
Our demonstration with Nvidia

Holoscan for Media, leveraging

every users’ existing client at
each location, which means
no new mounts or workflow
changes. LucidLink says this
delivers LAN-class performance
and enables users to keep
paths, permissions and a zero-
knowledge model.

TeamCache is designed to
eliminate duplicate workstation
caching and reduce internet

contention by serving many users

locally at the same time.

Peter Thompson, CEO,
LucidLink, said: “We're looking
to take away the worry of where
a file is located — it shouldn't
matter. One of the fundamental

connectivity. It can be directly

controlled from any SSL Live

or System T Console and has

a simpler feature-set than SSL's

premium Network I/O range.
Berny Carpenter, SSL Broadcast

Product Manager, said: “The

stagebox is perfect for customers

that require the sound quality

of SSL but not the full feature

set other SSL I/O boxes offer.

Simplifying operation for

dedicated systems means the

Nvidia’s RTX Pro 6000 Blackwell
Workstation, showcases how this
challenge can be solved. The
optimised, CDN-friendly and low
latency 4K live broadcasting can

transform live broadcasting for our
partners’ customers and enhance
the user experience of their
viewers."”

5.C18

Thompson: ‘Our aim is to completely disappear”

differences with LucidLink is because it can be accessed in

that we're not in the business place. Our aim is to completely
of moving data; with LucidLink disappear.”

you don't have to move the data 6.A12

MPL 16-8 is hyper-focused on
more cost-efficient and specific
applications.”

The 2U stagebox has 16 mic/
line inputs and eight line outputs.
Both primary and secondary
Dante ports use etherCON RJ45
connectors for redundant network
support, while high-density SSL
mic preamps provide a gain
range of +5dB to +60dB in
precise 1dB steps.
8.B73

Carpenter: ‘Hyper-focused
on more cost-efficient and
specific applications’
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TODAY'S SHOW HIGHLIGHTS:

THE EVOLUTION OF Al, STREAMING LIVE SPORTS, THE
NEW NORMAL, AND IS CLOUD COMING OF AGE?

Alexis Allemann, Data Scientist, EBU

10:00-10:40

Netflix: Empowering creativity
through innovation

Conference Room 1

Delegate Pass Holders

Join Netflix Head of Production for Spain and
Portugal Victor Marti and Migue Amoedo,
Executive Producer and Visual Designer,
Vancouver Media, to hear about how
production innovation empowers creators

to tell their best stories. Behind-the-scenes
footage will offer a unique glimpse into the
innovation driving the streamer’s productions.

10:30-11:15

The Frontier of Creativity: Making
the leap to what's next

Showcase Theatre — Hall 8

What does it mean to be a ‘Frontier Firm’ in
the age of agentic Al? Join Kathleen Mitford,
Corporate Vice President of Global Industry
Marketing, Microsoft, and Silvia Candiani,
Vice President of Telco, Media, Gaming,
Microsoft, as they explore how leading media
organisations are making the leap to embrace
Al, data and cloud to empower creativity,
streamline media workflows and unlock
monetisation.

10:40-11:00

Keynote: The Evolution of Al:
Supercharging broadcasting
Conference Room 1

Delegate Pass Holders

Hear as Damian Cronan, CDIO, ABC, explains
how the broadcaster is utilising Al as an
integral part of its digital transformation
to drive efficiencies, create value and
revolutionise the way content is produced,
distributed and monetised.

Till Sudworth, Head of QoE Business Unit, NPAW

12:15-12:45

Al Factories for Media: Architecting
the next generation of workflows
Future Tech Stage - Hall 14

This panel brings together leaders from Dell
Technologies, Monks, Nvidia and Qvest to
explore how Al is delivering real outcomes
across the media and entertainment value
chain. From automating content creation and
localisation to enabling hyper-personalised
experiences and streamlining operations, Al is
transforming every stage of the workflow.

13:30-14:30

Al in — Content Curation

Technical Papers Room

Delegate Pass Holders

Moderator Satish Annapureddy, Principal GenAl
GTM Specialist, Amazon Web Services, will lead
this session which explores the potential around
using Al to customise or curate the content that is
delivered to viewers, perhaps to ensure that it is
from a trustworthy source or to give it a degree of
personalisation. Alexis Allemann, Data Scientist,
EBU, will then share how the organisation has
built a multilingual news chatbot, enabling EBU
journalists to explore a vast multilingual database.

14:00-14:45

Streaming of Live Sport: Have we
reached a tipping point?

Content Everywhere Stage — Hall 4
Paul Boustead, Vice President of Product and
Architecture, Dolby Optiview; Till Sudworth,
Head of QoE Business Unit, NPAW; and Bill
Michels, Chief Product Officer, Gracenote, will
share insights into how streaming platforms
need to evolve to satisfy the demand for
high-quality, scalable and personalised sports
viewing experiences.

Media Cartographer Evan Shapiro

15:00-15:30

The New Normal

Conference Room 1

Delegate Pass Holders

Despite tremendous change and tumult,

Evan Shapiro actually believes that the media
universe has reached a new equilibrium. In this
session, with his singular methodology and a
wealth of new data, the media cartographer
will map out media’s new normal.

16:00-16:30

In Conversation with.... Jeff

Wilson, Series Executive Producer,
Silverback Films

Conference Room 1

Delegate Pass Holders

Join Jeff Wilson, a trailblazer in the natural
history world at the BBC and now at the
multi-award winning Silverback Films, as he
discusses a key scene from the new BBC series
Parenthood, which required camera innovations
to create an amazing, emotional segment of
the series. Hear first hand the specific technical
challenges and hurdles that were overcome

in order to make this extraordinary wildlife
spectacle.

16:00-16:45

Next Gen Streaming Infrastructure:
How the cloud is coming of age
Content Everywhere Stage — Hall 5
This panel will bring together a variety of use
cases which demonstrate how cloud is delivering
resilience, scalability and flexibility to broadcast
operations and helping content providers

to respond to the changing expectations of
viewers. Speakers are Mark Aldrich, CEO, Zixi;
Martins Magone, CTO, Veset; and Anastasia
Melnikova, Solutions Architect, Gcore.
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MAKING THE INDUSTRY ACCESSIBLE

Theresa Wise MBE, CEO of the Royal Television Society, talks to
Monica Heck about the importance of skilling up, the success of its
Mini MBA, and preparing for challenges ahead

With nearly 140 learners signed up since its
launch last year, the new RTS CPD-accredited
Mini MBA in Television and Streaming Media

is rapidly gaining momentum, much to the
delight of Theresa Wise MBE, CEO of the Royal
Television Society.

"We are getting early testimonials at this
point and receiving terrific feedback from
our learners,” she says. “People are finding it
insightful and enjoying their exposure to industry
leaders and practitioners.”

Wise is pleased to see more learners signing
up all the time from a variety of backgrounds,
from entry-level bursary scholars and freelancers
sponsored by ScreenSkills, to big hitters such
as Channel 4, ITV, the BBC and Sky. Indeed,
every year the RTS offers Television Production
and Technology bursaries to help those from
less affluent backgrounds get a foothold in
the industry, while masterclass sessions bring
together students, academics and industry
heads. Since the first RTS Bursary Scheme was
launched in 2013, the society has supported
nearly 400 students from lower-income
backgrounds, with 82% of graduates securing
employment within TV and related industries.

Wise explains that the Mini MBA is about
giving participants the inside track on an
industry that can have barriers to entry.
Delivered online and self-paced through an
interactive learning management system, the
course provides over 80 hours of learning,
case studies and inside business knowledge to
current and future industry leaders.

"One of the challenges of our industry is there
are an awful lot of people who understand
issues but are not explicit about explaining
them,” says Wise. “l would describe it as the
industry ‘having its arm around its homework’
and we are trying to take barriers away and give
people more access to valuable insights.”

Aside from education, some of the core
activities undertaken by the RTS include an
annual agenda-setting Autumn Convention,
where global media and technology leaders as
well as government ministers gather together in
Cambridge or London to consider the key issues
impacting the industry.

The RTS also delivers a programme of
events throughout the year, which consider
every aspect of the industry, from practical
discussions to behind-the-scenes insights into

“We are very excited about the
future of the industry, and while only
a very brave person can predict a
long way ahead, I feel that it's a huge
privilege to be part of and support
an industry that creates compelling
and engaging content”

hit shows. This includes RTS Futures events
and careers fairs, which are aimed at entry-level
talent, while a number of student masterclasses
are delivered by leading industry practitioners.
In addition, 14 regional and national groups
curate lively events and awards around the

UK and Ireland, with each Centre Committee
chaired and directed by local volunteers.

At IBC2025, the RTS once again has a strong
presence, including at the IBC Owner Pavilion
in Hall 8. “I look forward to meeting attendees
there, where | expect our main discussions
to be about turbo-charging the industry and
skilling up,” says Wise.

Visitors can also see Wise and Media
Cartographer Evan Shapiro on stage again this
year, following an insightful discussion at last
year's show. The session will offer observations

RTS CEO Theresa Wise

on the past year, as well as insights into the
growth of the creator economy, new entrants to
the market and, of course, a focus on the need
to skill up the industry and make sure it is ready
for the challenges ahead.

Titled ‘'The UK Television Universe in The User
Centric Era: Evan Shapiro and Theresa Wise talk
business!’, the session takes place today from
15:45-16:30 at the Showcase Theatre in Hall 8.

“Sports often lead the way when it comes
to driving advances in our industry, and Al
continues to make big headlines, partly because
of the threats it can pose and linked to concern
over intellectual property, but also because
of the opportunities it presents,” concludes
Wise. “At the RTS, we are very excited about
the future of the industry, and while only a very
brave person can predict a long way ahead, |
feel that it's a huge privilege to be part of and
support an industry that creates compelling and
engaging content.”

Theresa Wise MBE is CEO of the Royal
Television Society.

Visit the organisation throughout the show
at the Owner Pavilion in Hall 8.
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SMPTE SESSIONS TO TACKLE
INDUSTRY'’S ‘MOST PRESSING TOPICS'

Artificial intelligence and the next generation of talent are among the
high-profile topics being addressed by SMPTE during this year’s IBC Show,
as Executive Director Sally-Ann D’Amato tells David Davies

Invited to consider the main industry themes
impacting IBC2025, Sally-Ann D’Amato — who
became SMPTE executive director in January
after more than two decades with the society
—responds: “Al will, of course, continue to

be a huge focus, as it has been for the past

few years. But | think we'll also see more
attention on things like content authenticity

and sustainability. These areas are becoming
increasingly important, giving us fresh topics to
explore and new challenges to tackle, especially
as we look for better ways to safeguard against
disinformation, fake news and copyright issues.”

A number of these themes are being explored
during SMPTE' sessions taking place from 14:30
to 17:30 today. This includes a session being
overseen by Carys Hughes, who is Principal
PQ/Display Engineer at Sky as well as SMPTE
Education Director, UK Section Manager, and
newly recognised SMPTE fellow.

"“Carys Hughes is leading a session on Young
Innovators, spotlighting the next generation
of talent driving our industry forward,” says
D’Amato. “Also on the programme is SMPTE
President and SVP, Head of Al Product
Technology at Deluxe, Richard Welsh, who is
hosting a thought-provoking session offering
a creator’s perspective on Al tools, exploring
both the opportunities and challenges in this
fast-evolving space.”

In addition, a 'SMPTE Snapshot’ —
incorporating updates on society membership,
standards and education efforts — features
SMPTE speakers including Director of Education
Maja Davidovic, Director of Standards
Development Thomas Bause Mason, and
Education Vice President Polly Hickling.

This afternoon will feature a deep-dive into
Catena, the open-source control standard
currently under development, and for which
the initial documents were introduced in June
at the SMPTE Technology Control meetings
in Tokyo. Sessions will wrap up with a ‘State of
the Industry’ panel, addressing major trends
and challenges with contributors from various
industry organisations.

D’Amato adds: “To close out the afternoon,
SMPTE and BT are co-hosting our annual
member social at BT's innovative stand. This

informal gathering is open to all, and we look

“The global economy is certainly
unsettled right now, and
everyone is searching for some
sense of stability”

forward to reconnecting with friends and
colleagues, as well as making new connections.”
Expanding upon the broader global and
commercial pressures facing the industry,
D'Amato replies: “The global economy is
certainly unsettled right now, and everyone
is searching for some sense of stability. Like
many, we're feeling the impact of budget
cuts and corporate belt-tightening. SMPTE
members are embedded in every part of the
industry worldwide, so the challenges facing
the industry directly affect our members. But
addressing those challenges has often led to a
greater sense of community, with our members

Sally-Ann D’Amato, Executive Director, SMPTE

pulling together to ensure we continue to
provide the education and connection that our
industry needs.”

As to her own personal expectations for
IBC2025, she says: “I'm especially interested
in the sessions focused on Al and sports
broadcasting. There are some really compelling
panels and keynotes on those topics that
I'm excited to attend. Both areas are also
key themes at SMPTE's upcoming Media
Technology Summit in October, with dedicated
programme days for each, so I'm particularly
keen to hear the global perspectives and fresh
insights that the IBC programme offers.”

Sally-Ann D’Amato is Executive Director
of SMPTE.

Visit the organisation throughout the show
at the Owner Pavilion in Hall 8.
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IBC2025 ACCELERATORS:

MULTI-VENDOR SOFTWARE LIVE MEDIA
EXCHANGE; MASTER CONTROL CLOUD

The IBC Accelerator Programme continues
today with two projects being presented on
the Future Tech Stage in Hall 14. This morning,
the findings of ‘Multi-Vendor Software Live
Media Exchange’ will be revealed.

This project explores a new approach to
live media exchange, leveraging high-speed
interconnect technologies originally developed
for high-performance computing and now
widely used in cloud data centres. Through
collaboration with IT and broadcast vendors,
alongside the EBU Dynamic Media Facility
team, this project will investigate, test and
demonstrate new solutions that enhance
performance, sustainability and automation.

Champions behind this project are the BBC,
EBU and VSF, alongside Participants Techex
and Appear. Its aim is to help define future
specifications for live media exchange. It is
also exploring potential testing environments,
such as the CAPA test cluster, to validate
real-world performance. The findings will
contribute to the broader industry shift towards
software-defined, cloud-enabled production
workflows, ensuring greater efficiency and
interoperability across media organisations.

This afternoon sees the ‘Master Control
Cloud’ project take to the Future Tech Stage.
This aims to build a proof-of-concept system
that reimagines the traditional broadcast
master control room (MCR) as a scalable,
cloud-native service.

The project involves replicating critical MCR
functions such as standards conversion, audio
shuffling, metadata insertion, quality control
and signal switching within a cloud-based
environment. These capabilities, traditionally
handled in tightly controlled on-premises
facilities, are being re-engineered to support
a future in which live content flows seamlessly
from acquisition to distribution without ever
leaving the cloud.

The project also incorporates a novel
experiment in communication: exploring the
use of WebRTC and browser-based tools to
replace traditional broadcast talkback systems.
If successful, this could provide cost-effective,
reliable communication for smaller outside
broadcasts, decentralised teams and remote
production scenarios.

“Wherever you have WiFi, you can be a
part of a production,” says Madelen Ottosson,
Group Manager for Production Development
at SVT.

The Accelerator is a testbed to demonstrate
that a modern MCR capable of complex
manipulation of live feeds can operate entirely
in the cloud.

“We've built the core routing and
orchestration capability, and we can get
a signal from one place on the internet to
somewhere else on the internet and keep an
eye on it. But the missing bit is: how do we
manipulate those signals?” says Tom Everest,
Head of Architecture and Supply Chain for
Broadcast and End-User Technology at the
BBC.

“We should embrace innovation
and see the possibilities instead of
being afraid of it”

Madelen Ottosson, SVT

This includes everyday but vital processes
like frame rate conversion, audio shuffling and
resilience switching. “All the things that our
on-premises MCRs do hundreds of times a
day: cleaning up and normalising our inbound
and outgoing feeds,” he says. “Can we do that
without bringing the signals back on-premises?
| really want to be able to show two things:
first, that there’s a continuing need for the sorts
of functions which master control has done for
broadcasters for years in a cloud and internet-
only world. And second, that it's possible to do
all of this in the cloud, and without tying into a
single vendor.”

Ottosson highlights the broader significance
of this shift: “We should embrace innovation
and see the possibilities instead of being afraid
of it. The TV business isn't unique in that way.
This is our day-to-day, and we shouldn’t be the
ones who don’t move forward.”

The project’s strength lies in its modular
architecture and interoperability. Rather than
building a monolithic solution, the Master
Control Cloud team focused on orchestrating
discrete tools, dynamically deployable and
vendor-agnostic.

“Master control has always been a place
where we use best-of-breed tools and where
one vendor's device hands off to another,”
Everest says. “"How do we carry that forward
into the future?”

In today’s live demonstration, the team will
show the system in action: routing, monitoring,
manipulating and distributing live feeds in real

"

5

SVT's Madelen Ottosson

time, without hardware dependencies.

“We want to show that it works,” says
Everest. “Not just in theory, but in practice,
using real-world tools and real-world signals.”

This includes cloud-native processing tools
for media quality analysis, audio channel
mapping, timecode handling and more, along
with the WebRTC-based communication
solution. Visitors will see how MCR functions
can be conducted remotely, collaboratively
and without traditional infrastructure.

This international collaboration includes
Champions BBC, BT Media & Broadcast, [TV,
RTE, SVT and VSF, with Participants Bitfocus,
InSync, Norsk/id3as, Phrame, Techex and Zixi.

“BBC and SVT together want this project to
be successful,” concludes Ottosson. “We have

the same goals.”

Multi-Vendor Software Live Media
Exchange takes place from 10:30-11:30

on the Future Tech Stage in Hall 14.
It is followed by Master Cloud Control
from 15:30-16:30.
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ENHANCING LIVE SOCIAL MEDIA
COVERAGE WITH LUCIDLINK

To find out how quickly live social media content

can be turned around with the help of Al and

collaborative storage, head to the IBC Showcase

Theatre in Hall 8 this afternoon. On stage,
Richard Yu, Chief Product Officer at LucidLink,
and Frederic Petitpont, CTO and Co-founder of
Moments Lab, will discuss how a combination
of LucidLink’s real-time collaboration tools

and Moments Lab’s Al tools allowed leading
European social media outlet Brut Media,

an official media partner of the Cannes Film
Festival, to deliver live coverage from the 78th
edition red carpet in May 2025.

Brut's teams across Paris, New York and New
Delhi were able to quickly access live footage,
identify key moments and produce engaging
content for audiences around the world. The
outlet used the combination of LucidLink and
Moments Lab to generate huge amounts of
rapid turnaround content, making it possible for
them to deliver real-time footage from an event
that might previously have been out of reach
from a technology perspective to short-form
video creators for social media, according to
Rupert Watson, Senior Director of Sales, EMEA
at LucidLink.

“From a social media news perspective, time
to market is crucial, you have to be the first
one into people’s feed,” says Watson. “People
tend to follow a story with whoever they see
first on their feed and nowadays, viewers
won't necessarily watch linear news, they often
consume content on whichever social media
platform they enjoy. If you're able to turn
content around swiftly and compellingly, you
capture the eyeballs for that entire news cycle.”

This marks a significant change in Brut's
cadence in terms of turnaround, adds Watson.
“Obviously, covering a red carpet is more in the
moment than talking about general news in a
studio,” he says. “Our combined technologies
gave Brut instant access to content across
geographical locations, enhancing workflows
and reducing costs.”

Commenting on this watershed moment,
Guillaume Lacroix, CEO and Co-founder of
Brut, said that with Moments Lab’s MXT-2 and
LucidLink’s seamless access, his team was able
to work across time zones and borders without
missing a beat. “Covering Cannes means
capturing magic as it happens and getting it in
front of our audience instantly,” he says.

During today’s Showcase Theatre session,
Watson also expects people to discover how

LucidLink and Moments Lab helped Brut deliver live coverage from the Cannes red carpet earlier this year

much acceleration is possible with the cloud.
“Traditionally, the cloud hasn't been seen as
a real-time tool, but we can inject speed and
efficiency, and therefore money into your
workflow where previously you may not have
thought it existed,” he says.

“The other piece that we'd like to emphasise
is that clearly, Al is going to play an increasingly
important role in all of these activities, be it
acquisition or post-production or distribution,
and everything in between.”

“From a social media news
perspective, time to market is
crucial, you have to be the first one
into people’s feed”

Rupert Watson, LucidLink

Moments Lab’s most advanced Al model to
date delivers video understanding at scale by
generating rich, time-coded natural language
descriptions of footage. With new features like
Custom Moments and Custom Insights, MXT-2
enables teams to instantly identify compelling
scenes, classify themes and generate editorial
content from editorial video. The Al has been
trained on over 1.5 billion images.

LucidLink’s latest platform introduces
enterprise-ready features including a mobile
app for iOS and Android, web-based file
browsing, dynamic tiering for storage

management, and integration with AWS S3.
These enhancements provide creative teams
with instant, secure access to large media
files from anywhere, eliminating the need for
downloads or file syncing.

“Because of the nature of our platform, once
the data is in LucidLink, it's already everywhere,”
says Watson. “Ultimately, we want to build
partnerships with companies like Moments
Lab to expand media workflows and increase
velocity and profitability. We are an open,
integrated ecosystem that enables customers
to get the best of both the cloud and the
on-premise worlds, we eliminate the tension
between the two. You no longer have to choose,
those working in the cloud and those working
on the ground are working off the same shared
storage, so there is no operational penalty.
We're a fantastic tool upon which to build your
Al strategy.”

LucidLink is holding daily Power Hours on
stand 6.A12 for the first hour of the show today
and tomorrow, with free coffee and croissants. A
happy hour will also take place today during for
the last hour of the show. These are open to all
IBC visitors.

LucidLink is hosting a session on the
Showcase Theatre in Hall 8 between

16:00 and 16:30 today. It is free to attend.
For more information on today’s Showcase
Theatre schedule, turn to page 28.
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MICROSOFT TO ADDRESS WHAT'S NEXT
MEDIA WORKFLOWS

FOR Al AND

For its involvement with this year's Showcase
Theatre, Microsoft will place the spotlight
firmly on several of the most cutting-edge
aspects of artificial intelligence and the ways
in which they are helping ‘frontier firms’ —
organisations that are embracing innovation
— to transform their media workflows and
develop new options for monetisation.

Simon Crownshaw, Worldwide Strategy
Director — Media & Entertainment at
Microsoft, comments: “Microsoft is proud
to be part of the Showcase Theatre at
IBC2025. This year, we're spotlighting how
agentic Al and generative Al are transforming
media workflows, empowering creators and
unlocking new monetisation opportunities.
The Showcase Theatre provides a high-impact
platform for IBC attendees to hear about how
frontier firms are using Al to innovate and
transform the next generation of media.”

The company'’s session, entitled ‘The Frontier
of Creativity: Making the leap with Al to what's
next’, takes place today at 10:30. It will feature
leaders from Microsoft, including Kathleen
Mitford, Corporate Vice President of Global
Industry Marketing; Silvia Candiani, Vice
President of Telco, Media, and Gaming; and
Robin Cole, Vice President of Telco, Media,
and Gaming Solutions Engineering.

"Together, they'll explore how leading media
organisations are embracing creativity and
streamlining operations through Al, data and
the cloud,” says Crownshaw.

THE ROLE OF AGENTIC Al

Asked what kind of learnings he hopes
attendees will absorb from the session,
Crownshaw says he would like them “to

walk away with a clear understanding of how
agentic Al can help them optimise workflows,
empower talent and drive business growth.
But more importantly, we want to challenge
the notion that Al is just about productivity.

" At Microsoft, we believe that Al is not
just about doing the same things faster; it's
about helping talent imagine and create in
entirely new ways. Our sessions will explore
how media organisations can move beyond
automating tasks to amplifying imagination,
unlocking new storytelling formats, and
redefining audience engagement.”

In terms of Microsoft's other plans for this
year's show, Crownshaw highlights a new
Experience Zone that can be found in Hall 14.
“Microsoft is excited to connect with industry

"Our sessions will explore how
media organisations can move
beyond automating tasks to
amplifying imagination, unlocking
new storytelling formats, and
redefining audience engagement”

leaders and innovators who are shaping the
future of media and entertainment. IBC2025
is a unique opportunity to explore emerging
trends like agentic Al, immersive storytelling
and Al-powered personalisation. We're
particularly looking forward to showcasing
new technology at a scale we haven’t done
before, debuting the Microsoft Experience

Simon Crownshaw, Microsoft

Zone (Future Tech hub, stand 14.A70) where
attendees can build their own media agents
and hear how our partners are pushing
boundaries with Microsoft technology. What
excites us most is seeing how the industry
takes these technologies further than we
could imagine.”

Microsoft is also sponsoring the Future Tech
Stage, which is hosting exclusive sessions,
tech demos and expert debates throughout
the show.

Microsoft is hosting a session on the

Showcase Theatre in Hall 8 between 10:30
and 11:15 today. It is free to attend.
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TEJAS NETWORKS TO EXPLORE
‘PRAGMATIC’ ATSC 3.0 PLATFORM

Tejas Networks, a leading provider of
networking technology solutions, is making
its debut on the Showcase Theatre this year,
with a session exploring the implications and
practicalities of ATSC 3.0.

Created by the Advanced Television
Systems Committee (ATSC), ATSC 3.0 is the
next-generation terrestrial broadcast system
designed from the ground up to improve
the television viewing experience. Built on
the same IP backbone as contemporary
streaming media platforms, ATSC 3.0 is
designed to “bring together over-the-air with
over-the-top content”, as well as delivering
better video quality and immersive audio

to viewers.

“As Europe rethinks terrestrial
and mobile delivery, ATSC 3.0 — an
all-IP broadcast platform — offers
a pragmatic path to implementing
multiple business models at
continental scale”

Parag Balwant Naik, Executive Vice
President — Head of Semiconductor,
Broadcast and Satcom at Tejas Networks,
comments: “As Europe rethinks terrestrial
and mobile delivery, ATSC 3.0 - an all-IP
broadcast platform — offers a pragmatic
path to implementing multiple business
models at continental scale. Our session
on the Showcase Theatre shows how
ATSC 3.0 can coexist with DVB-T2 and 5G
Broadcast, extend coverage via efficient
high-tower SFNs, and give public service
and commercial media control over reach,
resilience and costs.”

UNIQUE INSIGHTS
Elaborating upon the contents of the session,
which will take place today from 14:00-14:45,

Iu

Naik says that the participants will “provide
unique insight into the advancement and
extensions of ATSC, The Broadcast Standards
Association, and new work that will bring it
into alignment with true 3GPP interworking.
With an open invitation for participation,
details of the new business opportunities that
will be unleashed will be brought into focus.
“In the coming months, the work on B2X
(Broadcast to Everything), a true multicast/
broadcast extension, will become focused on
proof-of-concept deployments. It is hoped
that European broadcasters, understanding

the economic and cultural value of this activity,

will become more fully engaged.”

In terms of the insights that he hopes
delegates will gain from the session, he
notes that it will provide information about
“strategic pathways for European adoption,
including SFN trials, dual-standard chipset
promotion, and cross-sector collaboration.

It will also emphasise how ATSC 3.0
complements, rather than competes, with 5G
Broadcast, offering a hybrid ecosystem that
enhances resilience, reach and control.”

Moreover, when asked about his general
expectations for the IBC Show, it's clear that

Parag Balwant Naik, Tejas Networks

Naik places a great value on the chance to
share insights with vendors and broadcasters.

“IBC always provides the opportunity to
share perspectives more broadly among
broadcasters and their vendor community.
The role of broadcasting is increasingly
relevant in today’s world, and the economic
and cultural underpinnings must be
advanced,” he says.

Tejas Networks is hosting a session on the

Showcase Theatre in Hall 8 between
14:00 and 14:45 today. It is free to attend.
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TRANSFORMATIVE TECHNOLOGIES AND BUSINESS
CHALLENGES IN THE IBC CONFERENCE SPOTLIGHT

Al, streaming innovation and ad
tech are just some of the topics
being explored during the IBC
Conference today.

Highlights include a keynote
from Damian Cronan, CDIO,
ABC, entitled ‘The Evolution of
Al: Supercharging broadcast'.
Not only will this highlight how
organisations across the content
journey can begin to test the
waters of innovation, it will also
share how ABC is utilising Al
as an integral part of its digital
transformation.

The fist panel of the day sees
Brad Danks, OUTtv; DeShuna
Elisa Spencer, Founder & CEO,
kweliTV; Elke Walthelm, COO,
Sky Deustchland; Rajat Nigam,
CTO, JioStar India; and Sarah
Milton, Joint Chief Product
Officer, Everyone TV, ask what's
next in streaming. Issues being
addressed will include how to

fuel subscriber numbers through

experimentation and innovation;
and where and how broadcasters
and media players can innovate
when audiences are behaving so
unpredictably.

Later in the day a panel of
industry leaders will examine
trends around truth and trust in
the consumption of information as
the use of disinformation and fake
news continues to grow. Antonia
Kerle, Chief Technical Advisor,
BBC Research & Development;
Emily Shelley, CEO, PA Media
Group; Laura Rhea, Content
Standards and Enforcement
Director, Ofcom; Maxime Carboni,
Chief Business Officer, Euronews;
and Raed Fakih, Director of
Planning and Newsgathering, Al
Jazeera Media Network, will share
their insights.

Also not to be missed is a
session in conversation with Jeff
Wilson, Series Executive Producer,
Silverback Films and a trailblazer

>

-

Supercharging broadcast with ABC's Damian Cronan

in the natural history world.

The day ends with ‘Is This the
End of Advertising As We Know
It? New models, new partnerships,
new technologies’. The latest
developments in dynamic and
interactive ad formats and how
they can be built into existing tech
stacks, developing sustainable
revenue models and more will be

Y

discussed. Panellists include Andy
Hood, VP Emerging Technologies,
WPP; Fran Hale, Acting Head

of Sales, UK & EMEA, Little

Dot Studios; Julie Triolo,

Senior Vice President, Product
Marketing, Advertising Sales, Fox
Advertising; and Justin Gupta,
Head of Broadcast and Video Ads
EMEA, Google.

TECHNICAL PAPERS PROGRAMME SHOWS Al IN ACTION

Al'in post, content curation and
speech, and IP in live production
will be explored during today’s
Technical Papers programme.

‘Al in — Post Production’ will explore
to what extent we can embrace Al
as a clever and helpful tool in the
creative production process, and to
what extent it will redefine what is
considered to be legitimate creative
work. Timothy Last, UK Head of
Post Production, Hogarth (WPP), will
begin by unveiling a study which
reveals how creative professionals
navigate the evolving interplay
between technological assistance,
creative control and shifting notions
of value in their work.

This will be followed by a
collaboration between a European
public service broadcaster and
a specialist Al media company
reporting on a trial where an Al
functional assistant attempts
to automate processes in news
production.

Two supporting papers are also

Timothy Last, Hogarth (WPP)

available — one using Al to automate
quality control of broadcast audio
and the other a comprehensive
overview and update on the
TRANSMIXR/IBC Accelerator — Al/
XR for production proofs-of-concept.
Two approaches will be explored
in ‘Al in — Content Curation’. In the
first, the EBU calls upon the news
content resources of its numerous,

widely distributed, high quality and

trustworthy public service members
to build a multilingual news chatbot.
The second will look at how
broadcasters in Japan and Korea are
using Al-assisted workflows to create
video productions by the intelligent
cropping and editing of items from
8K source material. Speakers are
Alexis Allemann, Data Scientist,
EBU, and Haein Jeong, Director,
Korean Broadcasting System.

In "Al'in — Speech’, Brazilian
researchers will showcase a suite
of fascinating applications which
are already in use on broadcast TV,
including reviving archival voices;
rescuing noisy-location dialogue;
correcting spoken errors without re-
recording; and crafting new voices
to have a chosen age or accent.

The second paper, presented by
Luiz Fernando Kruszielski, Specialist
— New Technologies, Globo Group,
and Michael Armstrong, Associate
Staff, University of Dundee, will
highlight how generative Al
speech-to-text tools are being

used alongside natural language
processing to quantify and monitor
timing errors and word omission

in subtitling. A supporting paper
for this session is also available — it
investigates the use of automatic
speech recognition technologies
to produce a reference-free
measurement of dialogue
intelligibility.

Finally, ‘IP Studio 2.0 - Live
Production’ will see the EBU
present the design considerations
of its Dynamic Media Facility which
takes its inspiration from layered
cloud hyperscalers in which ‘media
functions’ are connected to a
common container platform and
can be flexibly located.

To view the full IBC2025
Conference agenda, scan the




26

IBCDAILY

EMPOWERING
CONTENT
EVERYWHERE

MAKING THE RIGHT CONNECTIONS

The role of connective tech such
as 5@, IP, cloud and edge, and
how the latest advancements
are impacting the M&E industry
is being discussed across the
IBC2025 content programme.
On the Showcase Theatre in
Hall 8 today, Richard Yu, CPO,
LucidLink, and Fred Petitpont,
CTO & Co-founder, Moments
Lab, will discuss how real-time
workflows powered by Al and the
cloud are changing the game for
creative teams. They'll also walk
attendees through the joint tech
stack that powered Brut Media’s
lightning-fast, high-volume
social coverage of the Cannes
Film Festival. Think live feeds, Al
tagging, instant global editing —
all without a download in sight.
On the Content Everywhere
Stage in Hall 5 Mark Aldrich,
CEO, Zixi; Martins Magone,
CTO, Veset; and Anastasia
Melnikova, Solutions Architect,
Gcore, will share use cases
demonstrating how the cloud is
delivering resilience, scalability

and flexibility to broadcast
operations while helping
content providers to respond
to the changing habits and
expectations of viewers.

In addition, ‘New Approaches

POWERING THE FUTURE OF MEDIA

Pioneering advances in areas
such as Al, virtual production,
interactive media, sustainable
technology and immersive
experiences will drive visitors’
show journeys throughout
IBC2025, and all of these
technologies and more can be
found in the new Future Tech hub
in Hall 14.

In addition to getting hands on
with the latest innovations from
exhibitors including Hydrolix,
AudioShake, Raysync and
V-Nova, attendees can also enjoy
a curated blend of visionary
showcases, hands-on demos and
thought leadership on the Future
Tech Stage.

Highlights today include Silvia
Candiani, Vice President of Telco,
Media, Gaming, Microsoft, and
Lydia Smyers, Vice President
of Telco, Media, Gaming US,
Microsoft, taking us ‘Beyond the
Cloud’ as they explore how Al,

data and cloud innovation are
enabling storytelling, streamlining
operations and transforming
audience experiences — from
newsroom to live event, from
archive to algorithm. Real-world
insights, bold perspectives and a
few surprises are all promised.
Moderator Michael Kaplan,
Director of Sales Strategy &
Partnerships, Nvidia; Greg Shiff,
Principal Solutions Architect,
Media and Entertainment, Dell
Technologies; and Christophe
Ponsart, Applied Al Practice
Co-Lead, Qvest, will then
discuss how Al is delivering real
outcomes across the media
and entertainment value chain.
They will also deep dive into the
foundational infrastructure making
these advances possible, spanning
GPU-accelerated compute, high-
performance storage and tightly
integrated systems designed
for low-latency, high-throughput

Jon Roberts, CTO, ITN

in Content Distribution’
tomorrow will show how the
all-IP environment of digital
media provides fertile ground
for innovation, with examples
of developments designed

to improve the economics,
performance or resilience of
streaming.

Also tomorrow, the IBC
Conference session ‘Shifting your
Tech Stack: Remote production,
future proofing and strategic
workflows" will offer valuable
insights into navigating the
shift to remote production and
IP-based systems, and explore
how innovative workflows are
unlocking greater flexibility,
efficiency and scalability while
laying the foundation for what's
next. ITN CTO Jon Roberts will

be sharing his insights.

The future of IP is also picked
up in a Technical Papers session
today, ‘IP Studio 2.0 - Live
Production’, during which the
EBU will present the design
considerations of its Dynamic
Media Facility. This takes its
inspiration from layered cloud
hyperscalers in which ‘media
functions’ are connected to a
common container platform and
can be flexibly located.

Lydia Smyers, Vice President of Telco, Media, Gaming US, Microsoft

media environments.

Other sessions will feature
representatives from AWS,
Lightricks and 3Play.

Sessions on the Future Tech
Stage in Hall 14 run today

from 09:45-17:30. They are
free to attend.
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THE INTERSECTION OF BROADCAST AND BROADBAND

IN FOCUS ON THE CONTENT EVERYWHERE STAGES

More than 80 speakers are
participating in 15 panel
discussions and more than 40
demos across the two Content
Everywhere stages fi one in Hall
4 (stand 4.C20) and one in Hall 5
(stand 5.A28) fi during this yearis
show.

Highlights today include
tUpgrade Options for Online
Video Servicesi at 10:15 in Hall 4,
which will look at the practicalities
of upgrading streaming media
platforms. Domagoj Bartoli¢,
Product Owner, UnigCast;

André Rosado, Head of Product,
AgileTV; and Jean-Christophe
Perier, Chief Marketing Officer,
Globecast, will share their real-
world experiences of supporting
service providers through digital
transformations, automation
programmes and upgrades.

Laer in the day, Paul Erickson,
Principal Analyst, Media &

Entertainment, Omdia, will
moderate a session that asks
whether weive reached a tipping
point when it comes to streaming

live sport. Panellists Bill Michels,
Chief Product Officer, Gracenote;
Paul Boustead, Vice President of
Product and Architecture, Dolby
OptiView; and Till Sudworth,
Head of QOE Business Unit,
NPAW, will also share insights
into how streaming platforms
need to evolve to satisfy the
demand for high-quality, scalable
and personalised sports viewing
experiences.

Challenges around monetising
content will be explored during
¢Making Advertising More Viewer-
centric at 10:15 in Hall 5. Igor
Oreper, Chief Architect & Strategy
Officer, Bitmovin; Peter Verster,
Founder & CEO, Northell; and
John Leonard, Director of Product
Strategy, Device Atlas, will explore
how platforms can evolve their
strategies to deliver smarter,
viewer-first ad experiences
that benefit both viewers and

publishers while ensuring brand
safety, compliance and ROI for
advertisers.

This is followed by éimproving
Search, Discovery and User
Experience with Ali, which will
explain how Al can be leveraged
to better understand content and
to personalise the user experience
in real time. Martin Prins, Head of
Product, MediaDistillery; Gabriela
Takacova, CBO, Recombee; and
Mark Lovatt, VP, Global Strategic
Accounts, Al-Media, will be
tackling this topic.

A number of demos will also be
held across the two stages today,
including from Zattoo, Harmonic,
Yospace and Deltatre.

Sessions on the Content
Everywhere stages today run

from 10:15-17:50 in Hall 4
and from 10:15-16:45 in Hall
5. They are free to attend.
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